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Happy Summer!
We hope you are enjoying the sun and
vacations (for some of you).
Several CA-AFCS members attended
the 2019 annual AAFCS Conference &
Expo in St. Louis, June 23-26. The St.
Louis arch loomed just outside our
conference hotel; what a sight to see.
Our rooms either had a view of the arch
or the mighty Mississippi River. Some
brave souls went up to the top of the 630
foot stainless steel structure to look out
to all below. Designed by Eero Saarinen
and Hannskarl Bandel, it is the world's
tallest arch. It is commonly referred to
as “The Gateway to the West” and is the
centerpiece of Gateway Arch National
Park which many of our less brave
colleagues visited regularly for great
exercise.

The conference
was quite a
success as it was
informative, a
great networking
venue for
meeting old
friends and
colleagues and
making new ones. Thoughts about the
conference appear in this issue. Latrice
Matthews, new CA-AFCS member,
writes about her experience with the
Leadership Academy which met during
the conference; we hope this inspires
some of you to apply for the next
Academy. Diane Lewis Goldstein, CA
delegate to the Leadership Council,
outlines the new branding program
AAFCS has developed, and Jody
Roubanis, VP Programs, writes about
the continued emphasis the association
has put on the national immigration
issue. I also write about storytelling.
Membership is a challenge and
AAFCS is offering $1000 grants to
affiliates to increase membership (see
p.16). Consider joining me in writing a
short proposal for this.
Plans are being made for the CAAFCS Spring 2020 Biennial
Conference which will take place in
San Diego April 3-4. Think about a
topic for a presentation.

The St. Louis Arch outside the conference hotel
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Thanks to Michael Martin for putting
together this issue of Contempo. Great
job!
Nancy Rabolt
2018-2020 CA-AFCS President

President’s Message

1

New CA-AFCS
Committee Members

2

AAFCS Annual
Conference & Expo

2

Are you a Storyteller?

3

My AAFCS
Leadership Academy
Experience

4

AAFCS New
Branding
Immigration: Stories
Shared at Annual
Conference

5-7

8

FCCLA National
9-12
Leadership Conference
CA-AFCS Scholarship
13-15
Recipients
CA-AFCS Grant Info

16

Membership Growth
Grant Opportunity

16

Extended Education
Fund Financial Report
2018-2019

17

CA-AFCS Year-end
Financial Report
FY2018-2019

18

Calendar

19

www.aafcs-ca.org

Congratulations New CA-AFCS Board and Committee Members
The following CA-AFCS members have been elected or appointed to committees:
Adina Duggan: elected Tr easur er
Thaya Craig: elected to the Extended Education Fund (Grants and Scholarship) Committee
Meegan Feori: elected to the Extended Education Fund (Grants and Scholarship) Committee
Isabella Brown: elected to the Nominating Committee
Ivana Markova: appointed as Scholar ship Chair
Michael Martin: appointed as Dir ector of Communications

Thank you for joining us
in St. Louis!

Brittany Johnson from Point Loma University (and colleagues) presenting her research, Ditch the Diets: Using
Instagram to Reduce Eating and Improve Body Image
which was partially funded by a CA-AFCS grant from the
Extended Education Fund
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Mary Gilliland, Jody Roubanis, Sandy Carpenter, and
Nancy Rabolt, CA-AFCS members at AAFCS conference
in St. Louis

Everyone has a story to
tell...whether it be about hope,
courage, success, failure, or
all of the above...
...share yours, because it matters!
Nancy Rabolt
Storytelling was a theme throughout the AAFCS conference starting with a keynote speech by Dr. Nancy
Franz, Iowa State University professor emerita, and ending with her reflections during the postconference “Summit for Action: Partnership to Recruit, Prepare and Support FCS Educators” which was
well attended. Stories can personalize and make more meaningful theoretical concepts. Whether it be
conversations with friends, colleagues, or superiors, personalizing can help make a point and help others
remember it.
We tell our stories for many reasons: to keep our legacy going, learn from our history and improve on it
adapting to today’s environment, increase our voices, change others’ perceptions, promote our profession, and maybe get more resources. Marketers use stories to build customer loyalty and even entertain
us. Our brains are more engaged by storytelling than hard facts; stories are easier to remember. Popular
culture seems to have embraced this age-old oral history custom as twists appear today in the form of Ted
Talks on how to make a presentation more exciting, Amazon’s list of myriad books on the subject, and
effective storytelling lessons on Khan Academy and other online courses. Khan Academy (https://
www.khanacademy.org/partner-content/pixar/storytelling/) uses Pixar story artists to outline the process
and components of good storytelling. Here are a few:












You are already a storyteller; use your own personal experience making it honest
Share your unique insights
Use what is important to you
Stories unfold over time; they begin, something happens, and they end
Appeal to the emotions in your audience through your characters in the story
Obstacles and transformations make the story authentic
Stakes add drama; the higher the stakes, the more we care
Stories are metaphors for something we can grasp
Why must you tell this story? What moral are you trying to tell?
Tell your story clearly and simply
Keep telling your story over and over; audience feedback makes it better

Can you create your story to help you meet your goals?
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My AAFCS Leadership Academy Experience
Latrice Matthews
Participating in the 2019
AAFCS Leadership Academy
at the annual AAFCS Conference & Expo in St. Louis has
been the ultimate game
changer in how I view leadership and professional development. The program coordinators and mentors left no
stone unturned in spearheading an atmosphere for igniting
us trailblazing mentees into
FCS project planning and implementation at the local,
state, and national levels.
Strategically selected reading
materials, team building activities, and self-reflecting
resources forced us out of our
comfort zone and into galvanizing our team into action as
leaders. As participants, we
were partnered with a mentor,
all of whom offered diverse
skills and resources to support
our present and future professional endeavors. From the
application of leadership
Diane Lewis Goldstein, Latrice Matthews, and Nancy Rabolt
skills to the zestful AAFCS
Legends paving the way for future leaders, the Academy is a game changing source for
professional development.
As a non-traditional Maternal and Infant Health FCS professional, I have been challenged to actively facilitate health equities for the families, women and children I serve. Through advocacy, empowerment,
education and support, my goal is to improve health outcomes for women and infants before, during and
after childbirth, as well as increase parental mental well-being during parenthood transition and stability.
Academically, I have been inspired to pursue my doctorate degree and continue to be a source of change
within my community.

Interested in becoming an Academy Participant or Mentor?
The Leadership Academy is an organized effort by AAFCS (every two years: 2013, 2015, 2017, 2019) to
assure that a professional cohort of potential new leaders will be available to assume leadership positions
in committees, communities, councils, and as elected officers nationally or at the affiliate level in AAFCS
for this decade and beyond. Focusing on new leaders, the Academy addresses competencies needed for
assessing one’s attributes and skills in Leading Yourself, Leading Others, and Leading AAFCS. Seasoned
leaders will serve as mentors. If you are interested in learning more or applying to be an academy participant or a mentor, go to: https://www.aafcs.org/about/groups/leadership-academy
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AAFCS New Branding
Diane Lewis-Goldstein, Ph.D., CFCS
At the Leadership Council pre-conference session to the 2019 AAFCS Conference & Expo Carolyn Jackson,
CFCS, our Chief Executive Officer, presented a new branding strategy for our field. Branding is, “The process
involved in creating a unique name and image for a product in the consumer’s mind, mainly through
advertising campaigns with a consistent theme. Branding aims to establish a significant and differentiated
presence in the market that attracts and retains loyal customers” (http://www.businessdictionary.com/
definition/branding.html).
AAFCS has been using the purple and blue logo to represent the field of Family and Consumer Sciences:
Creating Healthy and Sustainable Families for quite a while now. You can find this image on the Journal of
Family and Consumer Sciences, on messages from AAFCS partners, and worn as lapel pins on many
members. As one of the first
supporters of the new image, I
have one of their original, larger
pins, which I bring into my classes
at the University and explain how
it represents our field. Yet many
potential consumers of our services
and body of knowledge do not
immediately think of FCS when
our image is seen or when our
unique and essential skills are
needed. Each of us has a
responsibility to let people know
what our image means and how we
matter.
The issue of branding our field is
not new, but this roll-out appears to
be the strongest effort to date with
regard to a consistent message. The
schematic presentation of this
information may be found on the
AAFCS website, under Who We
Are>About Us>What is FCS?
https://www.aafcs.org/about/about-us/what-is-fcs
First, as a type of “elevator speech,” we have a DEFINITION to be able to communicate to everyone to
“improve the understanding and visibility of family and consumer sciences” (www.aafcs.org).
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The definition…
“Family and Consumer Sciences is a field of study focused on the science and the art of living and
working well in our complex world”
...is short enough for everyone to commit to memory to be used as a consistent theme in an elevator or
hallway, but attendees were encouraged to add or change as each person sees fit to explain their program’s
unique position.
Beyond the definition, is the VALUE that FCS brings. This is vital and does appear to “establish a
significant and differentiated presence in the market” (branding). While this does not exactly line up with
the FCS Body of Knowledge (BOK) model adopted in 2000 which is a more academic approach to
defining the field, the new branding does relate to BOK terminology of individual well-being, family
strengths, and community vitality, plus it nods to Career and Technical Education.

Our VALUE is defined as,
“Through research, experiential education, and technology, our professionals help people develop
the essential knowledge and skills to:
 Lead better lives
 Be work and career ready
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Two other areas are highlighted within the new branding: CONTENT AREAS and PRACTICE
SETTINGS. Included in the CONTENT AREAS, one finds “Our primary areas of focus include (in
alphabetical order):









Culinary arts, hospitality, and tourism
Education and training
Food science and nutrition
Health management and wellness
Housing and interior design
Human/child development and family relations
Personal and family finance
Textiles, apparel, and retailing

 Sustainable practices, consumerism, and leadership principles are woven throughout the content
areas.”
Within PRACTICE SETTINGS, “You will find professionals in:
 Academic education at Early childhood, Elementary, Secondary and Higher Education
 Community education for adults and youth, including Cooperative Education programs
 Business and industry
 Government

 Health and human services”
While there was discussion regarding the alignment of the new branding message with the Body of
Knowledge, perhaps the branding can be embraced with a different purpose, one that seeks to educate the
outside consumer, differentiate our field in the marketplace, and draw in and engage others. Perhaps it will
also give a push to all members to remember that we do need to inform people about the importance of our
field.
It was stressed that FCS is part of People-Centered
Sciences, which includes pr ogr ams with a var iety of
names: Family and Consumer Sciences, Human
Ecology, Human Sciences, Health and Human
Sciences, and Home Economics.
In the Point of V iew article in the Spring 2019 issue of
the Journal of Family and Consumer Sciences, Carolyn
Jackson described how last March AAFCS President,
Cindy Miller, presented a paper on branding our field to the International Federation of Home Economics
(IFHE). Although it specifically discussed branding in the United States, an open question is whether there
will be a global initiative for IFHE to have a commitment to use the term Home Economics exclusively.
There are sure to be more discussions about branding, especially at the 2020 IFHE Global Congress in
Atlanta, Georgia next year.
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Immigration: Stories Shared at Annual Conference
Jody Roubanis, CFCS
The opening session of the 2019 AAFCS Annual Conference & Expo kicked off with a keynote by Dr.
Nancy Franz, Iowa State, about storytelling as a tool to communicate the importance of family & consumer
sciences. Outgoing AAFCS president, Cindy Miller, highlighted the adoption of the resolution titled Support
Humane Policies & Treatment of Families Crossing Borders into the U.S. as one of the AAFCS Board of
Directors’ accomplishments for the year. These two themes came together in the conference programing
from the AAFCS Global Perspective
Community.
In addition to this resolution in 2018, the
Global Perspectives Community also
proposed the Unaccompanied Children
Entering the United States Resolution in
2015. Both can be found at https://
www.aafcs.org/resources/advocacy/
resolutions.
Discussion of the 2018 resolution was part
of the formal and informal conference
program. The AAFCS Global Perspectives
Community held a workshop (Living Our
Values & Mission: Dialogue and Action
on Controversial Issues – Family
Separation as a Case). In the workshop,
Virginia Vincenti identified a predominant macro-culture in our country that puts self-interests and financial
wealth as the measure of happiness. Citing Kasser, Cohn, Kanner and Ryan (2007), she identified this
American Corporate Capitalism as being counter to resolving the immigration crisis humanely. Juxtaposed
to this corporate capitalism is the FCS Ethic of Care value inherent to the FCS Body of Knowledge. Jody
Roubanis said that it is our moral imperative as FCS professionals to use our professional ethic to look at the
crisis humanely. (See the slides from the workshop including references.)
At the Global Perspectives luncheon Carole Makela provided an update on the immigration crisis at the
border and Deborah Tippett shared stories of how her students are responding. Amazingly, several members
of the community in attendance shared stories of how their families immigrated to the United States, some
recent, and many coming through Ellis Island years ago with only the clothes they were wearing and one
suitcase. According to the most recent U.S. Census data, over 90% of the U.S. population have, or have
ancestors who have, immigrated to the United States in the last millennium. Virginia Vincenti concluded
with a story about how one of her ancestors was part of an uprising in 16th century England and because it
was such a big group that instead of being hung to die, his life was spared (because there were too many to
hang) and he was shipped off to the “New World.”
The AAFCS Global Perspectives Community will be supporting the International Federation of Home
Economics (IFHE) hosting the World Congress in Atlanta, Georgia August 2-8, 2020.
If you are interested in joining the Global Perspectives Community contact the community leader, Jody
Roubanis, at jroubanis@verizon.net.
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Melissa Webb, FCCLA State Advisor
Phone: 916-319-0773
Email: mwebb@cde.ca.gov
California FCCLA Delegation Hosted and Attended the FCCLA National Leadership
Conference in Anaheim, CA June 30–July 4

Anaheim, CA, July 2019 – The California Delegation was a part of Family, Career and Community
Leaders of America’s (FCCLA) largest National Leadership Conference in Anaheim, California June 30July 4. More than 8,700 attendees gathered to expand leadership skills, sharpen talents, explore career
pathways, and listen to inspiring speakers.

This year’s conference theme encouraged participants to “Believe in Yourself” through competing in
Competitive Events, running for office, partaking in Leadership Academy, and continuing to make a
positive impact within their families, communities, and careers. Attendees also had the opportunity to
engage with Red Talks, attend the Ford Driving Skills for Life event, learn about potential career and
college opportunities at the EXPO, and interact with leaders from across the nation.
“It is always inspiring to watch so many young leaders come together and realize their full potential
through competition, career training, and leadership workshops,” said Sandy Spavone, Executive Director
of FCCLA. “This National Leadership Conference was a great success thanks to the National Board of
Directors, National Staff, National Executive Council and their advisers, as well as the students, advisers,
and organization’s supporters.”
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This year there were approximately 4,744 Students Taking Action with Recognition (STAR) competitors,
almost 500 more than last year. California students participated in one of 30 Family and Consumer Sciences STAR Events. These events support foundational, leadership, and workplace skills in areas such as advocacy, culinary arts, and entrepreneurship. This year, 65 California competitors earned 17 gold medals, 31
silver medals, and 17 bronze medals in the following events:

Baking and Pastry

Sierra HS

Daniel Ordinola, Lizbet Perez

Bronze

Chapter in Review Display

Kern Valley HS

Alexis Morales, Lillian Rafferty

Silver

Chapter in Review Display

Sierra HS

Raymond Mendoza, Kailey Monday

Bronze

Chapter in Review Portfolio

East Union HS

Maggie Holliday

Silver

Chapter Service Project Display

Ysmael Villegas MS

Samantha Andrade, Cash Coronado

Silver

Chapter Service Project Display

Reedley HS

Liliahna Bedolla

Bronze

Chapter Service Project Display

Sierra HS

Bianca Dungca, Justin Lacdao, Juan Ponce

Silver

Culinary Arts

Calexico HS

Channel Amarillas, Nelly Rodriguez, Evelyn Soto

Bronze

Entrepreneurship

Ysmael Villegas MS

Genevieve Milkie

Gold

Entrepreneurship

Alhambra HS

Sean Lee, Kelly Tang

Gold

Entrepreneurship

Paramount HS

Macgyver Chau, Maximillian Chau, Gisselle Rios

Gold
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Environmental Ambassador

Masuda MS

Sierra Springer, Margrett Thai

Gold

Environmental Ambassador

Rowland HS

Brandon Hernandez, Marlayna Perez

Gold

Fashion Construction

Torrance HS

Rina Matsumoto

Gold

Focus on Children

Bear Creek HS

Jailene Martinez-Ramirez, Chelsie Nisihura-Ramirez

Silver

Food Innovations

Ysmael Villegas MS

Cynthia Zarate

Silver

Food Innovations

Cordova HS

Jessica Sullivan, Christina Ternes

Silver

Food Innovations

Oakridge HS

Tristan Cazares

Silver

Hospitality, Tourism & Recreation Alhambra HS

Adrian Yeung

Silver

Illustrated Talk

Pleasant Valley HS

Courtney Eaton

Silver

Illustrated Talk

Pleasant Valley HS

Savannah Birch, Liam Eller

Silver

Interior Design

Connecting Waters HS Emmaline Rhineheart

Gold

Interior Design

Connecting Waters HS Ava Simpkinson

Silver

Job Interview

Paradise HS

Arianne Harvey

Gold

Life Event Planning

El Cerrito MS

Samantha Madewell

Silver

Life Event Planning

Ysmael Villegas MS

Ashley Hutton, Madison McNeeley

Silver

Life Event Planning

Los Molinos HS

Andrew Grayson

Silver

Life Event Planning

San Luis Obispo HS

Alleya Viles

Gold

National Programs in Action

Central HS

Danielle Speth

Bronze

Parliamentary Procedure

Kern Valley

Tabitha Freeman, Kindle Funk, Riley Quinn, Pardae Tuttle

Bronze

Parliamentary Procedure

Rowland

Audrey Goonetilleke, An Ha, Nazneen Husain, Emily Twiford Silver

Promote & Publicize FCCLA

A.B. Miller HS

Gabriel Ramirez, Nicole Romero

Bronze

Promote & Publicize FCCLA

Reedley HS

Dayana Michel

Silver

Recycle & Redesign

Bear Creek HS

Lauren Peralta

Bronze

Recycle & Redesign

Central HS

Faith Vu

Silver

Sports Nutrition

Reedley HS

Zuheidi Del Rio

Silver

Sports Nutrition

Rowland HS

Diane Chen, Crystal Chiu, Sophia Htay

Gold

Teach & Train

Adolfo Camarillo HS

Katelyn Kienitz

Silver

Teach & Train

Bear Creek HS

Nyna Jordan

Bronze
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California State Officers, President
Lydon Olivares (Kern Valley HS), Vice
President Jesika Kendall (Pleasant
Valley HS), Secretary Diane Chen
(Rowland HS), Treasurer Sophia Htay
(Rowland HS), Historian Deanna Murillo
(Central HS), and Reporter Kacey Le
(Wilcox HS) served as the California
Voting Delegates, participated in
Leadership Academy and State Officer
Training, and presided at the California
State Delegation Meetings. This year, the
California Delegation included 29
Chapters, 94 delegates, 31 advisors, and
8 guests. At the Recognition Session,
Priscilla Burns and the Pleasant Valley
HS was awarded the Largest Chapter
with 403 members. Dianne Goldman from Cordova HS received the 2019 FCCLA Spirit of Advising
Award. Priscilla Burns from Pleasant Valley HS and Mindy Trisko from Wilcox HS received the 2019
Master Advisor Award. Amy Lee from Sierra HS received the Educated Advisor Award; and Sharon
Varozza from Oakridge HS and Janice Tuttle from Mills HS received the 2019 Advisor Mentor Award.
Savannah Wegner from Central HS received recognition for completing the FCCLA Advisor Academy
program and Bevyn Cassidy received the 2019 National Alumni Achievement Award.
Next year FCCLA will host its 75th National Leadership Conference in Washington, D.C., July 5–9. To
learn more about how you can get involve as a student, sponsor, or supporter, contact Melissa Webb at
the California Department of Education.

About FCCLA
FCCLA is a dynamic and effective national student organization that helps young men and women
become leaders and address important personal, family, work, and societal issues through Family and
Consumer Sciences education. FCCLA has over 175,000 members and more than 5,300 chapters from
50 state associations, Puerto Rico, and the Virgin Islands.
FCCLA: The Ultimate Leadership Experience is unique among youth organizations because its
programs are planned and run by members, and it’s the only career and technical in-school student
organization with a central focus on careers that support families. Participation in national FCCLA
programs and chapter activities helps members become strong leaders in their families, careers, and
communities.
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Congratulations to the 2019
CA-AFCS Scholarship Recipients!
Advocacy, intentionality, and justice are the words I would attribute to not
only my character, but also my future in fashion. I have the greatest desire
to apply these words to my work through striving towards being more
responsible and humane in every aspect of this industry.
Kiersten Brooke, an ADM major at SFSU
CA-AFCS Undergraduate scholarship

I find significance when I cultivate my abilities, embracing what I have
learned and am doing now. As a cutting edge merchandiser, identifying and
providing what consumers want expeditiously is my ambition. As a
researcher, investigating problems consumers face and offering knowledge
to people in the academic and industrial field is my mission.
Joohye Hwang, BS in ADM and FCS graduate student at CSUN
CA-AFCS Graduate scholarship

I study interior design because I find it inspiring how a person’s
surroundings can improve their quality of life. Currently, I intern at the
residential interior design firm Durkin Design. When I graduate in May
2020, I would like to continue working here in San Francisco.
Nicolas Froelich, an Interior Design major at SFSU
CA-AFCS undergraduate scholarship
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Congratulations to the 2019
CA-AFCS Scholarship Recipients!

Brian Mitchell is a senior, majoring in Clinical Nutrition at CSU
Northridge. Because of his own personal struggle to maintain a healthy
weight, Brian has decided to commit his life to offering compassionate
nutrition therapy to patients hoping to make meaningful lifestyle changes.

Brian Mitchell, a Clinical Nutrition major at CSUN
CA-AFCS undergraduate scholarship

Hello my name is Jynsyn Noble and I am an Apparel and Merchandising
major emphasize in merchandising with an intended minor in marketing. I
am passionate and persistent about bringing awareness to the global issue
involving the environment as well as implementing new and sustainable
ways to help the fashion industry’s environmental impact.
Junsyn Noble, an ADM major at SFSU
CA-AFCS undergraduate scholarship

As a First Generation Latina student it is my goal to inspire people around
me and show them that through hard work anything is possible. Everything
I do is to make my family proud and to show others like me que si se
puede!
Margarita Valencia, an Interior Design major at SFSU
Marguerite Fenner scholarship
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Congratulations to the 2019
CA-AFCS Scholarship Recipients!
"I love spending time with my family and my wild pets. As I move
forward with my career, I’m dedicated to creating a safe, inclusive
environment for all of the children I work with. I think it’s important to
look at each child individually, and help them become the best they can
be."
Lyndsey Varney, a Child/Family major at CSULB
CA-AFCS undergraduate scholarship

With over 3+ years’ experience in hunger advocacy, Jennifer White studies
Nutrition at CSU Northridge and conducts research to resolve nutrition
deficiencies in dialysis patients. She aspires to be a PhD and dietitian with
the skills and expertise to improve the lives of others.
Jennifer White, a Nutrition major at CSUN
CA-AFCS undergraduate scholarship

My multidisciplinary method is grounded in identifying and addressing the
design demands of an individual and cultivating relationships that are
rooted in trust and integrity. My design philosophy is simple: provide a
blueprint that both interdependently and contextually addresses quality of
life.
Michael Martin, BSID, Lecturer at SFSU
CA-AFCS Graduate scholarship
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CA-AFCS GRANT INFO

D

o you have an idea for a seminar, a conference, a research topic, a special activity related to FCS or a
special activity related to a community problem? The CA-AFCS Grants and Scholarship Committee
(Extended Education Fund) offers applications for grant proposals. These grants are open to professionals
and graduate students. See history of grant awards: Grants 1996-2008.
Grants can be awarded up to $5,000 with consideration for larger amounts for projects with exceptional
merit.
For questions on grant application or guidelines
contact: grants@aafcs-ca.org

Application

Funding Details

AAFCS MEMBERSHIP GROWTH GRANT
Please contact Nancy Rabolt (nrabolt@sfsu.edu) if you are interested in working with her and other
members to prepare a grant proposal for this grant from National.
Priority will be given to proposals that are replicable (e.g. to another affiliate, region or group), innovative,
and collaborative.
 Grant proposals are due August 30, 2019.
 Grantees will be announced at the AAFCS Fall Leadership Workshop Sept. 13-15, 2019.
 Grantees will submit a final report that provides results (i.e. number of members gained or recovered by
category) and documentation of funds used.
 Grantees will share results at the 111th Annual Conference & Expo, June 26-28, 2020, in Baltimore, MD.
The grant submission requires:











Applicant Info
Title and 500-word Narrative providing overall description of the Membership Growth Initiative.
Primary Target Audience(s)
Existing AAFCS Programs/Initiatives to be leveraged if applicable (such as FCSFit, Say Yes to FCS)
Collaborations with other groups if applicable (maybe another state such as Washington or Nevada, or
the teachers association?, or State Dept of Ed, or FCCLA, any group interested?)
Timeline (Initiative to be implemented within Sept. 2019 – Apr. 2020)
Anticipated Results (# of members gained or recovered by category)
AAFCS Collateral and/or Resources required outside the $1,000 budget (e.g. membership applications or
staff time)
Project Budget and Justification*
Evaluation Plan

*Grant funds are not for subsidizing member dues. No more than 25% of budget may be allotted for
member/leader travel and/or lodging expenses.
For a link to full document see: https://www.aafcs.org/viewdocument/submissions-open-for-membershipgro?CommunityKey=d971cce2-1dda-49b1-94a1-1ae74f8b96af&tab=librarydocuments
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Extended Education Fund Financial Report 2018-2019
CURRENT ASSETS
Chase Checking account

$ 6,127.66

EK Riley:

$ 20,226.48

EK Riley: Stocks

$ 97,776.20

EK Riley: Fixed Income

$ 44415.30

EK Riley: Oppenheimer Fund

$ 34.444.62

TOTAL ASSETS

$ 202,990.26

REVENUES
Interest

$ 4,299.05

Dividends

$ 2,834.33

EK Riley Realized Gains

$ 0.00

EK Riley Unrealized Gains/Losses (est)
TOTAL REVENUES

$ (12,700.89)
$ (5,567.51)

EXPENDITURES
Program services: Scholarships

$ 19,500.00

Meetings, luncheons, events, conferences, etc.

$ 139.50

Other: Scholarship AAFCS Memberships

$ 600.00

Other: Grants

$ 5,555.33

Other: Tax Preparation

$ 686.00

Other: EK Riley Foreign Taxes Paid

$ 139.10

Other: EK Riley Annual Fee

09/18

$ 65.00

TOTAL EXPENDITURES

$ 26,684.93

Difference is Revenue minus Expenditures

$(32,187.69)

RECONCILIATION
ASSETS as of June 1, 2018 (balance from last year)

Add REVENUES for the year June 1, 2018– May 31, 2019
TOTAL

$ 235,242.70

$ (5,567.51)
$ 229,675.19

Less EXPENDITURES for the year
June 1, 2018-May 31, 2019

TOTAL ASSETS AT THE END OF THE YEAR
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$ 26,684.93

$ 202,990.26

CA-AFCS Year-end Financial Report FY2018-2019
Description

2018-2019 Actual

SUMMARY OF TREASURER’S REPORT

INCOME

301

Dues

306

Conference

310

Other-Donation

310.5

Miscellaneous Income

311

From Reserves

313

Interest Income
Actual Income
TOTAL INCOME

$ 3,222.50 Dues
$ (100.00) A total of $3,222 in dues was paid by national
$ 100.00 and district payments covering 1-1-2018 to 930-2018 were made on April 2, 2019.
$ 686.00
$ 2,027.85 Taxes
$ 3.87 The finalized 2017 tax returns were filed
$ 5,940.22 October 2018—the group-return fee was
$1,028 and the CA-AFCS-return fee was
$686.

EXPENDITURES
Communications

Insurance
CA-ACFS liability insurance payment of $717
was made to Farmers in September 2018.

550

Web Site

$ 1,077.50

632

Printing

633

Postage

$ 73.80 Bank Account Signers
$ 18.50 The bank signers at Chase will be changed
once August 2018 minutes have been
approved.
$ 1,500.00

Affiliate
841

Pres to National Conference

842

State Governance
Financial

851

Operations

852

Auditor/Tax

860

Dues to Districts

861

Insurance
Actual Expenses
TOTAL EXPENSES

$ 250.00 Lastly, a discussion about the allocation and
distribution of funds from maturing CD
$ 25.00 should be had soon.
$ 1,714.00
$ 564.42

$ 17.00 Current member total is 128 as of 20 February
$ 5,940.22 2019, not including the 59 lapsed members,
reflecting an 11% decrease from the Fall
report (144).

ASSETS Balance in Checking
(7/3/19)

$ 11,923.75

Certificate of Deposit

DISTRICT

PAID

UNPAID

Bay Area

31

4

$ 20,655.52

Los Angeles

56

45

Savings

$ 12,815.68

North Central

23

3

TOTAL ASSETS

$ 45,394.95

San Diego

18

6

Total

128

59

Adina Duggan, Treasurer
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SUMMARY OF MEMBERSHIP REPORT

Calendar
December 1, 2019
CA-AFCS Grant applications due

Students
Facebook
Keep up-to-date with the latest CA-AFCS happenings by friending us “AAFCS—California Affiliate”

April 1, 2020
CA-AFCS Scholarship applications due

April 3-4, 2020
CA-AFCS Biennial Conference, San Diego, CA (The Executive board will meet on
Thursday April 2 and Board of Directors
on Friday morning April 3.)

June 26-28, 2020
AAFCS 111th Annual Conference,
Baltimore, MD

August 2-8, 2020
International Federation of Home
Economics (IFHE) World Congress,
Atlanta, GA

Ask district leaders for more information
on activities specific to your district!
https://www.aafcs-ca.org
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Scholarships
Scholarship applications and information are
available online at https://www.aafcs-ca.org/ca/
scholarship-info/
If you have any questions, contact the district
scholarship representative.

Professionals & Students on
LinkedIn
Just search for CA-AFCS to join. If you are not
yet networked on LinkedIn, go to
www.linkedin.com

