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To paraghrase the motte of the Indiana
Department of Educalion, "If California
students are to achieve high stondards, there
must be competent, caring, and gqualified
educators to get them there.” Congratulations
fo Shemry Elzinschmidl of San Diego! She took
the challenge and vsed her time and energies
fo apply for the Teacher of the Year Award
sponsored by AAFCS.  Her packet
impressive collection of  documeniation
including project goals and objectives, sfudent
worksheets, and great student activity pictures,
We send Sherry our best wishes and thank her
for her professional endeavors,

i an

Yes! We have o new web site
www.aafcsco.org. Please visit the site for the
February 2007, conference program and
registration information. An important addition
on the web site s a a final draft of our
proposed state By-laws., It is critical that
members fake the opporunily and fime fo
review this imporfant document. If you do not
have a computer to check out the proposed
By-Lorws, many local libraries have computers
or call me at 916-944-3553 and | will print and
mail you a copy. It is very important thaot
district presidents and members communicaie
on the proposed changes 1o our By-Laws, Also

oh our new web site are fwo issues of

According to our current By-Laws, ARTICLE XVI:
AMENDMENTS

The Articles of Incorporation and the Bylows
may be omended by a vote of two-thids of
the members of the Senate, preset at an
annual meeting. Provided thal notice is given
by mail or through the official publication of
AAFCSCA fo the tolal membership at least
one month prior to the meeting at which it is
voted., Amendments to bylaws of AAFCS that
govern  AAFCS-CA  shall automatically be
incorporaled info these bylaws with a 30-day
notice to disfricts.

On Friday, February 27, 2007, the Execulive
Board and Board of Directors Meefing will be
held af the Sheraton Hofel Los Angeles, CA af
2 o'clock and will be voling on this proposed
document.

As we approach holidays and a new calendar
year, | send my wishes to all members for o
healthy ond safe fufure and hope each day
will be filled with meaning and blessings.

Betty Knopl, Prasident

F.5. The challenge activity In this lssue of

Confempo B wo-fold.,

1]. Complete your registration form for
CA-AFCSE Western Fegional Conference

Trecsure Confernpo and a complete lling of our scheduled for Felbruary 23-25, 2007,
Shirley Vermon ot :
513 Deer Court district, state, and EEF scholarships. 2]. Call up another CA-AFCS member and
Son Jose, CA RS2 coordinate conference fravel/hotel plans.
408,578 3854
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Call for Grant Proposals

Extended Education Fund

The AAFCS-CA Extended Education Fund (EEF) was
created to promote the profession of Family and
Consumer Sciences in Califomia. EEF has two thrusts:
1} scholarships to gudlified undergraduate and
graduate students; and 2) grants for activities that
promote the purpose of AAFCS-CA and Home
Economics.

Recent donations and competent financial
rmanagement have made more funding available.
The EEF board or frustees wants to present grants to
professionals and teachers in any area of Family and
Consumer Sciences for a wide variety of projects
and activities involving people and communities.
EEF provides funding for seminars, conferences,
workshops, research projects and developmental

activities related to the mission of AAFCS-CA.

The individual GRANTS AWARDED MAY BE UP TO
55000. These funds can be used fo complete the
project over a two year peried. It is nof foo early fo
think about the opportunity that EEF has to offer for
funding some special project in Family and
Consumer Sciences that you may have in mind
Project proposals will be accepted until May 2007,

For more information meet the board members at
the Los Angeles Conference in February, or contact:
Barbara Kilbom
Email: (Bkilbom@foothil.net]
Telephone: [530) 268-7330.

AAFCS-CA 1994-2004 Historical Data Project Completed

The Extended Education Fund Grant Project that provided for the collection of AAFCS-CA historical data from
1994-2004 has now been collected and compiled. Lakisha Robinson, California State University, Fresno graduaie
student, has done an excellent job for vus, She was able to complele her research and was graduated from
CSU-Fresno with a master's degree in Child, Family and Consumer Sciences in May, 2006,

Once the materials have been approved by the AAFCS-CA Board readers, final copies will be bound and placed in
the file of each state officer and each District Prasident. The informalion will also be placed on a CD and again coples
will be placed in the file of each state officer and eqch District President. Copias will also be avallable to individuals for

a small mailing fee by contacting me.

Carolyn Bemy Jackson
7112 E. Alluvial

Clovis, TA %3619
Telephone: 55%.29%.3%77
E-rmeil: na
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President's Message - Part |l

Every aspect of our Association s being reviewed as part of our fransition, Transforming AAFCS: Mew Era of Action. We
have completed Phase 1. The second phase of the transition includes a self-assessment, to be conducted by groups
including state affiiates. As AAFCS has evolved in size, structure, focus, and membership, the multi-year transformation
process has a goal fo make all facets of our Association operations more streamline, nimble, and effective. The
opporfunity for our state members s to do a seli-assessment. This Is a chance to review our current functions, to endorse
those parts that are strong, and fo make recommendalions for action that would strengthen and add value fo our
state's members, and the Association.

The self-assessment tool addresses fopics on purposes, targeted audiences, programs and projects, and benchmarking.
Based on our review of each category, we are encouraged to make recommendations for action to the AAFCS Board
of Drectors, Recommendations approved by the Board which are deemed fo need Senale and/or membership
approval will be submitied 1o these bodies for a vole,

A copy of our state’s self-assessment toll is located on our web site, www.aafcs-ca.org. If yvou do not have access to a

computer, please confact me alt 9146-%44-3553 for a printed copy. | am asking that each member check out this
L ruly will value your responses and need to hear them.
Qut-of-the box- Thlnklng is welcomed, Arw recommendations for aclion could focus on our state assaeciation or on other
facets of our Association. Thanks in advance for your forfhcoming responses!

Betty

P.5. If you are interested in making a significant contribution in time, energy, and historical knowledge to this project, yvour
assistance will be extremely welcomed.

Join Our e-Newsletter

Would you like to view our newsletter via e-mail, or online in our new website at www.aafcs-ca.org?

Any information provided will be kept in the strictest confidence. We do not share your e-mail information
with any other party or entity. To ensure that yvou can receive our CONTEMPO newsletter by email, add

nsedukiraggmail.com to your approved senders list.

=
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Enviga: Breakthrough Product or Market Scheme?

fdary Low Mariras, Stodent Associcotion of Family arnd Corsumer Sciercss

(SAFCS] af C3UM

Coke says that drinking thelr new Enviga s as healthy
s "Taking the Stals™, "This & the biggest thing to hit the
health market In a decade!" "Nothing ks as unigue as
this new product""A healthy revolution has begun with
the release of this product”

Coca-cola and Mestle joined forces on 4 joint project
to create Enviga, o carbonaled green lea that claims
to burn as many as 100 calories/day. One of the
neweast energy drinks on the market today, Enviga
(with  its health benefits) s
questionable to the eyes of those who are aware of
the heavy cafieine and sugar content. Initially, this was
a product leoking fo pravide all the energy one attains
from other highly consumed options, minus all the
carbohydrates they provide. However, keeping in
behind fthe
negative effects of most energy drink components

proclomations  of

mind the weldeveloped research

{guarana, taurine], is this product as
‘health-conscious” as it claims? Or is it just another

wall-marketed product?

Ancther point s serving size. An average glass of
beverage is -8 fluid ounces. In order for this drink fo do
its '100 calorie/day’ jolb, one must consume three
12-ounce cans. That is almost a pitcher-fulll Cne
thought comes o mind with this product: Unigue does
rot always mean good, Enviga s expected to hit the
L5, markel in approximately January 2007,

L
@

New Chapter Formed at San Francisco State University & ciic o0 5o

A new chapter has formed at S5an Francisco State University. Group discussions include topics such as:

s The mission and philosophy of the field of Family and Consumer Sciences

n  The importance of belonging to AAFCA, the umbrella association of our field

n  The meaning of “real leadershin”, and how to sel meaningiul geals and objectives for a student chapter,
Representatives from the chapter plan o attend the February 22-25, 2006, AAFCS Weslern Regional Conference

in Los Angeles.

Bay District Scholarship

Submitted by Mooy Falbolt

tMulliculiural Education Program at

| am a recipient of an AAFCS $1,000
scholarship which will enable me to
pursue my Doclorate in mullicultural
and mullilingual education.  After
altaining my Baccalaureale and
taster Degrees in Consumer and
Foamily Studies at
State  University,

San  Francisco
my desire for

knowledge inspired me o pursue
a teaching career wusing my
mulficulfural  and  multiingual
background in  cross-cultural
human and consumer behavior,
Because of the AAFCS scholarship
opportunity, | have  starfed

aftending an International and

University of 5an Francisco in fall
2006.

Thank you,

lvana Markova

The American Association of Family and Consumer Sciences -
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FaMiLy aNd CONSuMel' News ... ..

At the Los Angeles Avuto show feams will present
avtomotive design ideas for the ultimate eco-friendly
vehicles. One proposal is an algae-filled Hummer and
another idea is g VW thal can dissolve and rebuild ifsell,
According o contest rules, the proposed vehichkes must
be fuly recyclable after five years have as little impact
as possible on the environment plus "reflect the Southemn
Califormnia lifestyle.”

The Hummer idea would have body panels flled wilh
algas and through photosynihesis the Hummer would
turn CO2 into oxygen, just like g fres, When the vahicle s
parked, the Hummer's body panels could fold upwards
to capture more sunlight.

The WW  jdea would be construcied enlirely  of
microscopic machines that could disassemble o
reqssemble themsealves. In the event of a crash, the time
maochines that make up the frame could loosen their
bonds in cerfain areas to create "crumple zones” fo
soften the impact. [Source: ChNMorsy.com, 11-13408)

With the cold weather season, some of the new
technology in outdoor clothing should be of interest. For
example, welded seams are replacing thread and
reducing weight and bulk. In addition, according to this
source, the gluing technology should become cheaper
in the future, With Pods and cel-phones baecoming the
"norm”, look for wired jackets to include digital features
such as flexible keyvboards embedded in the tabric and
pulse monitors woven directly into the wrists. And now
for a moment of polential humaor, last fall Fatagenia
launched its Comman Threads Program. The idea of This
program s to collect woarn-out synthelic long undernwecr
and turn it into new, 50-percent recycled underwear.

|Source Culsbre 2008, Buver™ Gulde, page 85

Consumer Alert. "Opt Out”

The California election: are over and,
hopefully, alse over are the political
phone calls. You can reduce many

recognize this site.

Experian, Innovis, and TransUnion that fo not belong to the DMA.

Fledse remember thal when you
move o a new addrass or get a new

calls to your home and personal cell
by registering with the Federal Trade
Commission. Call 888-382-1222 or
click on wwwdoncicallgoy., You
must call from the number you wish
to register, Registration 1s free.

To opt out of lists used by creditors or
insurers to make offers of credit or
insurance, go online and register al
WA, reen . The
four major credit agencies Equifax,

To "reduce” junk mall, coniact the
wab sfe of the Drect Markefing
Association (DA at
whwtw. dmaconsumers.ora/consum

ergssistance.himl.  Information s
given on how 1o remaove your
name from postal and e-mail lists
along with information to avold
identity theft. This should remove

your name from lists for five years.
However, you will still receive mail
from companies and erganizations

telephone number, you will need to
retegister and opt out again with
these groups. [Sourcs: “The Motley Fool,
a colur in The Sacromento Bee, Cotoler 27,
2005, page D)
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American Association of Family & Consumer Sciences (AAFCS) 98th Annual Conference

America’s Cultural Kaleidoscope: Challenges and Opportunities
Reno, Nevada, June 21-24, 2007

some 1,000 professionals and students in family and
consumer sciences and allied fields from across the
LS, will convene at the Grand Siema Eesort in Eeno
to present research, devise strategies, and create
new opportunifies related to the dramatic changes
in L3 demographics and many ofher complex
cultural challenges facing individuals, families, and
communities today.

The meefing will feature prominent keynote speakers
and sessions on a variety of topics, such as the
challenges and opporfunities  of  multicultural
education, services and programs to assist older
Americans, and strategies o improve the health and
wellness of Americans, as well as special events to
honor award, grant, and fellowship recipients.

hMary Kay Muesller, internalional frainer, coach, and
author, will kick off the conference on June 2151 with
“Shift Happens: Took for Transifion.” On Summit Day,
June 22nd, conference participants will leam from
keynote speakers Dr. James A. Banks, "father of
multicultural education in the US." and professor at
the University of Washington, and Dr. Eugene Garcia,
VP for Educalion Partnerships at Arizona State
University and researcher in effective schooling for
inguistically and  cullurally  diverse  student
populations.

Founded In 1909, the American Association of Family
& Consumer Sciences [AAFCS) is the only nafional
not-for-profit 501 (¢){3) organization dedicated to
bringing people together to improve the lives of

individuals, families, and communities. AAFCS" 5,000
member Include elementary, secondary and
post-secondary  educators,  ressearchers, and
administrators, Cooperative Extension educators;
and professionals in  not-for-profit  organization,
government and business and indusiny.

Family and comsumer sclences professionals
develop, integrate, and provide practical
knowledge about research-based lite skills—financial
literacy; diefefics and nutrition; child care and
parenting; conflict resclution; consumer education;
housing and environment; and apparel and textiles,
With national headguarters based In Alexandria, VA,
AAFCS has 51 state affiiates located across the
United States and Puerto Rico.

Source AAFCS Arnuwal Corference Comimittes

Verrie
//71&/}%//
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Rarin’ to go to Renoll!
Save the date: June 21-24, 2007 in Reno, Nevadal!

Didn’t gef the Avgust, September or October message?
Contact Marilyn Swienk, CRCS, Direcior of Large, mslnnovgfe@aolcom

Topics in this message:

A. Conference Speakers

Thanks to those of vou who gave us some great ideqs for speakers. Guess what? We listenedlll Here are the
headliners based on YOUR input: Mary Eay Mueller will speak on fransitions. The fitle of her opeaning keynote s
“Shift Hoppens: Tools for Transition. For our summit day, we have Dr. lames Banks, who is known as the "Father
of Multicultural Education, and Dr, Eugene Garcia from Arizona State who will address various demographic
issues. Check the November issue of the FACS for more details.

B. Parents and the Law training session

Reminder: Street Law has once again chosen a site and training dates which are in sync with our
annual conference to conduct its Parents and the Law professional development. I will take place
in Reno, NV fram June 24-25 immedialely following the closing of our AAFCS conference at a
nearby site. (Mote: Training will also be held January 22-23, 2007 in Mewark, Mew Jersey).

This is a great opportunity for family and consumer sciences professionals, social workers, nurses,
parent educateors, and community leaders who work direcily with teen parents or teach child
development or parenting. Go to Slreetlaw.org for more details.

C. Proposals are in...Thanks for submitting!

Thanks to those of you who submitied a proposall We will have some great and special functions
and educational sessions to choose from. The sessions chosen will be notified sometime in January.
Check the website for other proposals and due dates,

D. Research to Practice Rounds
The applications for Research o Practice Rounds should be sent oul within the next month or so.

Check the welbsite on this one as well.

{continued on page &)
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Save the date: June 21-24, 2007 in Reno, Nevadal! cowa

E. Awards
PLEASE submit g candidale from your affiliate for Teacher of the Year, Leader, New Achiever, DA,
and many more, Again, check the website. . due dales are approaching fast and furicus!!

F. Leadership Conference...Hope you liked your surprisell

Post it's: So glad yvou liked your surprise post it notes!l Those of you who did not attend the
conference should have received them in the mall. Please share and use them o promote the
2007 conference In Renal

Getling the Message: It's come o my attention that some of yvou have not been getting the
messages. There is a lesson to be learned here. AAFCS lists change on a monthly basis based on
renewals so it is crucial that you check with AAFCS on monthly basis to be sure you have the most
up to date membership list so that you can share these notices with vour members. If you are an
affilate president, it s alse important that you chack with your president-elect, executive director
and newsletter editor to be sure they are all receiving these messages.

Communities of Interest/Practice: A number of you expressed concern as to how these new

groupings will work. Eest assured, there will be af least 3 opportunities for these groups to connect

and this time will also include protessional development and an orientation. You will also be given

PLEMTY of information on this lopic. NOTE: The name of these groups have nol been officially chosen, Bev
Crabiree | leading o fask force to defermine this and other iterns in relafionship fo these new groups.

G. Future of the AAFCS Annual Conference
We will soon ask for ideas and preferences for the future of our annual conference, Here s just a
sample of what we'll ask you: What kind of conference would be best?

What would excite you?

What would make you want to attend?

What do you want to happen when you get there?

What are your needs?

WHAT are you willing to do to help make this happen?
These questions will be sent to you from the AAFCS Annual Conference Committee
soon! Please respond, and if you have any ideas for exhibitors that you would like

to see at our conference in Reno, let us know ASAP!!

Thanks and Have a Wonderful Holiday!!

The American Asscociation of Family and Conswmer Sciences - California Affiliate =3
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USDA Proposal for Change to WIC Food Packages

by Taraneh Tamaddon, Student Assaciation of Family and Consurmer Sciences (SAFCE] at CSUM

The United Stales Department of Agriculture announced g proposal for changs in the Special Supplemenial
Mutrition Program for Women, Infants and Children (WIC) food packages. These changes wil reflect the
recommendations made by The Mational Academies of Sciences' Institute of Medicine (IOM). This is the first
major update of WIC food packages in over 30 years.

WIC provides pregnant, breastieeding, and posipartum women, infanfs and  children with  nufritious
supplemental foods. The program alse provides health and social services, and nutrifion education. About 8
milion participants receive WIC benetits each year. |n fiscal year 2005, federal food costs for the program was
$3.4 billion. Current WIC food packages were designed to supplement consumer diets with the five classical
nutrients (vitamins A and C, calcium, ron and protein), because those nutrients were in the diets of the WIC
largel populalion when the program first began in 1974, Yel, the current proposal fargels this as, a time for g
change, adhering closely 1o curent nuirition sclence and distary guidelines,

Under the proposal, the food packages were revised to add fruits, vegetables and whole grains. One might
ask, "How could food staples such as fruits and vegetables be overlooked for so long in a depariment, whose
sole purpose is guidance and support in the field of health and nutrition”? Well, it goes without saying, this
proposal s well overdue!

Fledse join me in writing a letfer or email supporting and encouraging the USDA fo strengthen its proposal by
including the atorementioned recommendations of the Institute of Medicine. USDA correspondence by any
of the following methods are acceptable:

1. United States Postal Service (US Mall] - 3end comments 1o:
Fafricia M. Daniels, Director-supplemeantal Foods Programs Division, Food & Nufrition Service, USDA
3101 Park Center Drive, Room 528
Alexandria, VA 22302
Telephone: [703) 305-27 44

2. Web site: Go to htipy/ fwwe fns wsde govwic. Follow the anline instructions for submitting
comments through the link at the Supplemental Food Programs Division Welk site,

3. E-mail: Send comments to WICHQSFPDEfns.usda.gov. Include Y "Docket ID Mumber 0584- ADTT,
WIC Food Packages Rule\" in the subject line of the message.
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